
Lastly, the visual, non-textual elements of the image and style also aid the writ-

er in making his/her argument.  

Also, the argument is displayed on a black background and the letters displayed on 

it are white. The contrast between the two colors lends to the argument that the 99 

percent and the 1 percent have starkly different lives in terms of the resources that 

are available to them. As well, the writer spaces out every sentence of the argument, 

creating a pause as the audience reads the text. The pause allows the audience to 

emotionally react to the pathos elicited by the argument as the writer discusses the 

lack he/she is facing. As well, the writer uses short, succinct sentences in the argu-

ment, which keeps the audience focused on the content. With the use of simple sen-

tences that are parallel with one another, the reader will find that the text is not con-

voluted and this makes for clarity. As well, by him/her beginning sentences with 

“I”, a first person pronoun, this makes the writing more personal. This is because 

the reader knows that someone is telling his/her feeling based on direct experience 

and the fact that the writer is using it as evidence in developing his/her argument 

adds to the credibility of the argument. Because the repetition of the sentence struc-

ture creates credibility, it also adds to the impact of the claims of the argument. It is 

almost as if the writer’s use of experience indirectly says, “you can believe me be-

cause I a have a first hand account of what I’m talking about”. Furthermore, it is 

worth noticing that the writer of the image does not reveal his/her face; thus, the 

reader cannot distinguish his/her sex, race, ethnicity or any other identifying mark-

ers. This can been seen significant to the argument because it removes biases that 

can arise as a result of those markers. The decision not to reveal a face draws atten-

tion to the argument that is being presented, as the image shows how the lived ex-

periences of wealth and income inequality make it difficult for citizens to procure 

shelter, a job and have hope in the future and essentially the American Dream. At 

the same time, it supports the message indirectly extracted from the text- that such 

inequality renders the needs of the majority of Americans invisible. Taking into 

account the context of the argument, we know that the image is placed on a web 

page with thousands of other Americans who also discuss the economic hardships 

they face. The striking similarities between the images and the fact that the last line 

of this particular image reads, “I am the 99 %” demonstrates that this writer and so 

many others are suffering from lack. The lack that is being suffered from is what 

many would call basics like money and shelter and it is being suffered as a small a 

group are benefiting from the inequality that causes the lack. In fact, the writer’s 

declaration that the dream is a lie shows that he/she recognizes that the invisibility 

of the majority. Thus, because there are so many different faces in the “99 percent” 

the writer could feel his/her unique face is being lost among so many who have the 

same story. Still, the facelessness could mean that the writer believes that those that 

have the authority to address the inequalities do not see him/her as a person with a 

unique face, but as a component of a system that benefits them. So, that may be 

why the writer views the dream as a lie. In addition to the image being faceless, the 

last two sentences in the image are in a bold typeface. This effect highlights the 

major premises of the argument. It is as though the argument builds up so that as 

one reads the last two sentences he/she visually reaches the peak of emotional in-

tensity. We see that as the writer refers to the American Dream, a widely held ideal 

that citizens across many boundaries uphold, as something that is deceptive. The 

writer’s decision to punctuate each short sentence with a period also works to de-

velop the emotions that the argument appeals to. Grammatically speaking, periods 

are used indicate that a writer has finished a thought and the fact that he/she uses it 

behind phrase-like sentences demonstrates a sense of finality or his/her unwilling-

ness to compromise on what is being declared. For instance, the writer states “… I 

don’t have a future.” and “ The American Dream is a lie.”. These are very definite 

statements that express strong seemingly pessimistic content. Thus, the periods 

could reinforce his/her those feelings of not having a future and denial of such an 

epidictic ideal based off of personal experiences.  Moreover, it is worth noting that 

the writer juxtaposes the complex message of inequality with a simple presentation 

in terms of background, colors and sentence structure. This, again, is effective be-

cause makes for clarity; the reader can follow the argument without getting loss in a 

cluttered layout.    

First, the context of the argument contributes to its purpose to convince.  

In order to understand the argument presented by the image, it is important that we 

consider its context. The image was posted on the "We Are the 99 Percent" Tumbler 

page, which is a website that features thousands of other poignant images detailing the 

hardships that others are experiencing. While there are a wide range of issues present-

ed in the various images, one of the things that make them similar is that they all seem 

to be suffering as a result of being members of the 99 percent. That is, they all use 

their experiences to bring to light wealth and income inequality in America. In fact, 

only one percent of Americans earn the highest income after taxes and each of those 

individuals could live more than 500 years at the average American household income 

(“Economic Inequality in the United States.”). Moreover, one percent of Americans 

own almost 40 percent of the country’s wealth (“Economic Inequality in the United 

States.”). So, the concentration of income and wealth in a small group means that the 

majority of Americans, hence the 99 percent referred to in the image, suffer economi-

cally. It is reasonable to say that the resources, such as money, that one has access to 

will affect his/her experiences in the world. Such resources allow one to purchase 

basic needs like food and shelter, and the more resources that one has the more access 

he/she has to not only basic needs, but also desires. Case and point, an individual who 

has more money will able to purchase a better type of insurance and pay tuition for 

private schools that their offer children more educational experiences. The examples 

are given to show that one percent of Americans have access to resources that allow 

them to enhance the quality of their lives. In contrast, because of the great access that 

so few have, there is an imbalance of income and wealth. So, the 99 percent have to 

distribute a smaller amount of money and they earn smaller amounts of income. Thus, 

they may not be able to purchase basic needs, not to mention wants. This illustrates 

that the majority of Americans are disadvantaged because of their lack of access to the 

same things that one percent of Americans benefit from. So, while the purpose of the 

image may seem to be to inform because it presents something like autobiographical 

facts about the writer, the reader must consider the context that was discussed. There-

fore, the purpose of the argument in the image seems to be to convince the audience, 

through discussing his/her experience, that the unfair distribution of wealth and in-

come some is an issue that is worth of our attention. 

"Economic Inequality in the United States." The World Revolution. N.p., n.d. Web. 1 Feb. 2013  

Secondly, the argument defines the American Dream. 

The writer makes an argument of definition as he/she indirectly defines the 

American dream. He/she defines the dream, in short, as an individual having at 

least a job, a level of economic stability, and a shelter. I can infer that the writer 

is defining the American Dream because the writer states that “The American 

Dream is a lie” after he/she discusses the things that he/she lacks. So, the argu-

ment of definition aids the writer in creating a logical argument that states that 

the American dream is X, I (the writer) do not have X, most people (the 99 per-

cent) don’t have X, and so the American dream is a lie. The fact that the writer 

decided to use the word “lie” demonstrates that he/she is challenging the exist-

ence of the dream. Our common definition of the word “lie” is a falsehood or an 

inaccuracy and the word “lie” is referent to “the American Dream”. It follows 

that the write is stating that the dream is a false idea. In making such a strong 

claim that the writer uses the facts of his/her personal life to support this claim. 

Thus, some may pose the question of rather the argument is representative or if it 

simply reflects his/her reality. However, the last sentence in the argument states, 

“I am the 99 %” which indicates that so many other’s share his/her reality. How-

ever, I think the reader fails to distinguish the difference between the American 

Dream’s existence and the American Dream’s accessibility. It seems that by the 

writer stating that the dream is a lie and hence that it is somewhat of an illusion 

that does not exist, he/she forgets that it is very real for a very few people- the 

one percent. The one percent do indeed have at least a job, a level of economic 

stability, and a comfortable shelter. On the other hand, it is necessary to consider 

that there are assumptions made about the American Dream in our society. A 

couple of the assumptions are that everyone has an equal opportunity to succeed 

and that hard work will ensure that you are able to succeed and thus have those 

things that the writer defines the dream in terms of. By the writer defining the 

dream, referring to the it as a lie and signing as the “99 percent,” it seems evident 

that he/she, along with so many others, do not believe that the dream is accessi-

ble to them.       

From the Outside In: We Should Consider What the Ameri-

can Dream Means For the 99% Because They Have Faces  

Fourth, the argument makes an appeal to pathos through its relatabil-

ity.   

The argument makes an emotional appeal to its audience through phrases 

like “ I am scared…”, “I am homeless and winter is coming”, and “I don’t 

have a future”. The writer is able to create pathos though his/her use of per-

sonal information in order to appeal to the audiences’ humanity. I believe it 

is reasonable to say that by virtue of being human there are certain things 

and/or experiences that allow us to relate to one another. For example, most 

humans have an experience of what if feels like to be cold and most can 

likely recall a time when he/she was cold and how it made him/her feel. So, 

when the writer notes that he/she does not have shelter as a cold season is 

approaching, the reader can image the writer being cold if he/she has no 

place to stay; they can understand how uncomfortable and unfortunate it 

would be not to have the means to warm one’s self in the winter. Also, it is 

likely that readers have experienced what it is like to be “scared” and have a 

first-hand account of how unsettling it is. Thus, as the writer describes his/

her current circumstances, it leaves the audience at the very least sympathiz-

ing with him/her and perhaps saddened by his/her reality. This is because 

the readers can identify with the writer by drawing on their own experienc-

es. Also, the very things that the writer lacks are things that our community 

values and seek to have: a sense of contentment, a shelter and hope for what 

is to come. Hence, the readers’ heartstrings are pulled as the writer discusses 

the things that she lacks and that the readers valuate as important, if not nec-

essary.   

Thirdly, the writer shows himself/herself to be credible.  

The argument is made by an American who is considered to be a part of the “99 percent”, 

as indicated by the last sentence in the image. The writer creates ethos by presenting him-

self/herself as an ordinary citizen who values the same things that that any reasonable citi-

zen would. He/she does this by highlighting those things that we all presumably value and 

then states how he/she lacks them.  Furthermore, the things that he/she lacks are things that 

are considered more or less basic needs or things one must have access to in order to sur-

vive, like shelter, money and a job. These are also the very things that are considered com-

ponents of the American dream as defined by the writer’s argument. However, the writer 

states just the opposite- that he/she is “unemployed”, “homeless” and “…cannot find a 

job”. Thus, he/she struggles to obtain needs that could be considered basic in a 21st  century 

democratic nation that thrives on capitalism. Even living in the mist of a society that enjoys 

technological advances in numerous areas, the writer seems to illustrate that his/her desires 

and expectations are not unreasonable or lavish, but rather basic.  

By illustrating the financial challenges in his/her life on the "We are the 99 percent" Tumblr page, 

the writer uses his/her experiences in solidarity with others to protest the commonly held assumption 

that the American Dream can be attained by all. He/she challenges the assumption by using presenta-

tion and text to define the American Dream, create credibility, and develop a relatable argument.  
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